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NOVEMBER 13™ , 2026

DIRECTOR-EDITOR

POSITION NUMBER: 00428474

POSITION STATUS: Temporary 12 months, Full-Time
DIVISION: Programming Creation, Distribution Marketing
DEPARTMENT: Marketing-Creative Services

SALARY RANGE: 8 — 575,381 to $94,502

UNION CATEGORY: SGCT

FLEXIBILITY PROFILE: Hybrid

LOCATION: Montreal

Are you passionate about great storytelling, about exploring the issues that matter, about pushing the
boundaries in new audiovisual experiences? So are we. As Canada’s public producer and distributor,
the National Film Board has been telling the country’s stories and pioneering breakthroughs in virtually
every field of audiovisual content since 1939. But to do this, we need a team that truly reflects the
richness and diversity of Canada. If you’d like to be a part of this team—and part of the NFB’s incredible
legacy—we’d love to hear from you.

SUMMARY OF DUTIES

Imagines, designs and produces original, innovative video content aimed at promoting the NFB, its
programming, its productions and its brand image, as well as sparking target-audience interest and
engagement. Collaborates with Creative Services colleagues in proposing original ideas and designing
the content for various campaigns. Carries out various projects for branded content such as videos for
social media ads, event content for different platforms, excerpts, trailers, in-production materials,
extras, etc.

MAIN RESPONSIBILITIES

In collaboration with project stakeholders, develops comprehensive creative briefs for video
content capture.

As a member of the team, participates in brainstorming sessions and contributes to the
discussion during various stages of the project’s creative process.

Works closely with the Designer-Writer in proposing effective, easy-to-produce concepts that
follow current media and social media trends.

Researches visual materials, prepares scripts and storyboards, or captures content as required
to meet the needs of planned team deliverables.

Edits visual components independently or in collaboration with other stakeholders, and
ensures necessary approvals are obtained.

In collaboration with the Digital Graphic Designer, designs and creates visual special effects
using editing and animation software, plugins and graphic manipulation.

Researches and suggests concepts for soundtracks composed of various elements (sound
effects, music, voice-overs, etc.) and coordinates their production.

Under the supervision of the Head, Creative Services, and the Production Manager, organizes
logistics for various phases, at times on tight deadlines, to ensure projects are delivered to
users.

Edits available audiovisual material according to specifications provided, to create
promotional videos in various formats.

Helps manage the video assets library in collaboration with the Coordinator, Marketing,
Audiovisual & Digital.

Collaborates with the Coordinator, Marketing, Audiovisual & Digital, in following up with
internal and external collaborators and ensuring that brand assets are produced, delivered
and archived according to established internal processes.

Ensures compliance with budget constraints and deadlines.

Plays a role in establishing procedures and standards while maintaining excellence in
technological and creative techniques, to support the quality and integrity of the workflow.
Works closely with colleagues to ensure consistency throughout the creative processes;
designs deliverables while ensuring the established creative direction is applied and the
highest quality standards are maintained.
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Performs strategic watch, stays up to date on digital practices and new trends in social media
content, storytelling formats and audience engagement, and actively participates in team
discussions on these topics.

REQUIRED TRAINING, KNOWLEDGE AND EXPERIENCE

College diploma in Media Arts and Technology or equivalent.

Minimum of eight (8) years of relevant experience, ideally in completing projects
requiring video editing for advertising and promotional material.

Proficiency in Adobe Creative Cloud suite (Photoshop, After Effects, lllustrator,
InDesign) or equivalent software.

Experience in composing and organizing images and creating graphics, sound and
music.

Knowledge of existing graphic and technical standards in television and on the web.
Familiarity with the entertainment industry, especially cinema.

Experience with lightweight camera video capture is an asset.

Bilingualism in the official languages (French and English), both orally and in writing.

SKILLS REQUIRED

Initiative, autonomy, adaptability, strong inclination towards collaboration.

Innovative mindset, creativity, enthusiasm for change and a keen interest in continuous
learning.

Excellent ability to manage multiple tasks simultaneously, with an organized and rigorous
approach to work, while meeting deadlines.

Ability to establish good interpersonal relationships and to be effective in professional
interactions.

Qualified candidates who are interested in this position are invited to submit their application online,
via the web page Work at the NFB, by NOVEMBER 27™ , 2026.

The NFB is committed to building a skilled, diverse workforce that’s reflective of Canadian society. It
promotes initiatives such as employment equity and encourages candidates to voluntarily indicate in
their cover letter if they are a woman, a member of a First Nations group, Inuk, Métis, a person with a
disability, or a member of a visible-minority group.

The NFB is also committed to developing inclusive, barrier-free selection processes and work
environments. Feel free to advise us of any accommodation needs.

Please note that only applicants selected for an interview will be contacted.


https://can01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fjobs.nfb.ca%2F%3F_gl%3D1*ho3lhe*_ga*MTQ0NDgxNzEzNy4xNjUyNzI5NDc3*_ga_GF0GBK58HP*MTcxNTg5MDM1NC4yMjMuMC4xNzE1ODkwMzU0LjYwLjAuMA..*_ga_0CLQ31X8KS*MTcxNTg4NjU3NC4xMDQuMS4xNzE1ODkwMzU0LjYwLjAuMA..&data=05%7C02%7CM.Campbell%40nfb.ca%7C23c6778df6654618531d08dc8edd64ec%7C796db44d5ae74a2cbb941d670592ef32%7C0%7C0%7C638542328742852206%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C0%7C%7C%7C&sdata=OLXLlDPny3Jqq5nxTQx4ztiC3poCHIjoRh2tEuttlmM%3D&reserved=0
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